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Branding



1. Imagine Currituck Word Mark Process

Drawing from the 

“imagine” theme, we 

started with a 

perspective illustration. 

Growth and the built 

environment are of  

paramount concern. We 

must answer: What is 

appropriate growth? 
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The mark begins to take on an arrowhead and compass feel. We respect the 
past; it provides perspective as we look to the future. We are willing to 
change, but on our own terms. We’re proactive, not reactive. We understand 
the value of  stewardship. Currituck is a place of  abundant resources. The 
only good way forward is together. That’s how we will imagine and create a 
great future.
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2. Imagine Currituck Word Mark Process



The final arrow conveys direction and 
presents a crossroads, precisely where the 
future of  Currituck is situated. That’s why this 
work is so important. As a bonus, it’s good 
practice to guide growth toward the 
crossroads. Since we’re committed to 
engaging the public throughout the planning 
process, we use paint to create motion and 
an unfinished touch. But something 
magnificent and great is on the horizon – we 
can feel it. The blue color pays homage to this 
coastal county, but let’s not overemphasize; 
Currituck County has much to offer and a 
successful plan will galvanize  all of  its 
distinctive offerings.
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Project Fact 

Sheet



Public Engagement Strategy

1. Public communicates directly with staff and steering 
committee

2. Digital Outreach

3. Focus Groups

4. Public Workshops

Three stations:

A. Learning – results of analysis and digital outreach

B. Ideation – opportunity record “ideas, insights, or barriers”

C. Response – present conceptual renderings, schematics, and 
policies that have been developed based on the analysis and 
comments received thus far.

1. Public communicates directly with staff and steering 
committee

2. Digital Outreach

3. Focus Groups

4. Public Workshops

Three stations:

A. Learning – results of analysis and digital outreach

B. Ideation – opportunity record “ideas, insights, or barriers”

C. Response – present conceptual renderings, schematics, and 
policies that have been developed based on the analysis and 
comments received thus far.

See document: 
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Site Suitability Analysis



Summary of GIS processing





2006 Methodology with Exceptions: 

1. New NC FRIS flood zone maps

2. Locations for new OBX water and sewer

3. Locations of new Mainland water and sewer 
systems

4. “Developed land” as of 2012

5. Accounted for the absence of an Airport in OBX 
and Knotts regions

6. Accounted for absence of water/sewer on 
Knotts
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